The EAZA Rhino
Campaign: surpassing
all expectations
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Originally targeted to raise €350,000

for rhino conservaticn projects, the
official fundraising total declared at the
conference was €515,000. And the money
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the amount raised has now topped
€620,000. And the very last zoos are
still sending in their contributions!

Separately irom the fundraising, many
z00s put on wonderfuf visitor education
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programmes, so that more of the

125 million people who visit European
200§ each y=ar are aware of the need
g protect rhinos.

The Campaign

Wz at Save the Rhino International
collaborated closely with EAZA throughout
the "Save the Rhinos" Campaign.

Cathy Dean, our Director, was a member
of the Campaign Core Group, chaired

by Nick Lindsay of the Zoological Society
of London. The Core Group sent out the
original invitation for submissions from
projects in the field, and chose the
beneficiary field projects. A full list and
details of the 13 selected projects in Africa
and Asia, working with all five species

of rhino, is available on our website at
www.savetherhino.org
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Support Save
{1 the Rhino -
Go Shopping!
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break from fundraising to
admire the view ! ’
B Can't find your rhino shopping on the high street?
Need somewhere -0 find all your rhino goodies?
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o Loak no further than Save the Rhina's online
shop, home of all zhings rhino and beautiful. Here
are just s:ome of :ne things you'll find online, at
www.savetherhino.org. If you don't have interne:
access, give us a call on +44 (0)20 7357 7474.
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And the money hasn’t showcased in the autumn 2006
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Ongoing support for rhinos B
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Another thank you to those zaos which have expressed a desire to continue to support -
projects to which they donated. After such a great Campaign, it is vital that the field
projects continue to receive funding. Each project has had a great boost by receiving
a contribution to its running costs for a whole year - but the amount needed to keep
these projects going for just one year is a reminder of the scale of the task facing :
rhinos. All but one of the five species of rhino is endangered; three of them are critically- o
so. Without the work the projects in the field are doing - from armed anti-poaching PN A GREAT PRESENT
patrols, to rhino management, to education and involving local communities - rhinos FOR ANY RHIND
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are still in real danger of becoming extinct. o




